Jall Addictive Results

Your Scaling Agency



We Scale
Companies with
Digital Advertising
Second To None.

We are your premier scaling partner that
generates more sales, leads, appointments,
and more thru Digital Media Buying and CRO
to grow and scale your brand across Google,
FB, TikTok and other digital mediums.
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eCommerce

) Addictive Results

This clothing brand was doing very little on Google, but soon after starting working

with them, we were already scaling.

Notice the ROAS 7.21 for every $1 spent.
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eCommerce

Here’s another one for the same clothing brand.

$31.16 conversions all for $75+ bundle sales.

o ) < >
oevien @  Overview
R 3
T Tencetioes Y Campaign status: All Ad group status: Al Campaign type: Performance Max
Insights
oria e
Extensions
» Products Conversions v Cost v
» Settings 18-5K $577K
Change history
— Showless
» Locations
» Ad schedule
Labs . Sp—
b 28,2022
il Campaigns H
Summary of how your campaigns are performing
Cost v Clicks v (T v
. = 13217 1.03%
. - 138491 118%
. - 24458 6.08%
9%
Getthe Google O — §29171.16 7445 0
Ads maobile app

' Conversions »

Add filter

Conv. rate v

0.61%

185K [ cot> $577K

) Addictive Results

+ &

Mot - w3202 v | €

oo o |

Recommendations ~ :

% Adustyourbuigets  40.6% |

Get more conversions by
adjusting your budgets in your
Maximize conversions.

See why this is recommended

_—

ul 11,2022 <12 ‘

1l Conversion tracking status | Al v E O Asset group status H ‘
Ad strength Policy status ‘

Tag inactive | 0

Unverified

No recent
conversions

Recording 8
conversions

. Cost [ conv. b S3ll6

Your asset groups by ad-strength score |

No ads | 0
Poor l 0

Average ! 0

-1

. Conv. rate p 0610/0




0 ADDICTIVE RESULTS | CASE STUDIES

Lead Generation

) Addictive Results

Here is another client where they were on Google for a number of years driving
various b2c conversions for their major brand, but not close to this scale and low price

per conversion.

4.08 Million conversions over 19 months, about 215K conversions per month!
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CASE STUDIES

Here’s the same client but on Display
only during the same period.
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And another from the same client when we started
Youtube lead campaigns for them.
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Email List Building

This is for a client in the conservative lead space that owns a content site.
Drastically increased their conversions per day, open and click rate on their
follow up emails and reduced cost per lead during the period shown.
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eCommerce

Client scaling on product bundles on Search, Display and Youtube.
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eCommerce

Last year with this fast growing ecom brand where we handle several platforms

for them and have scaled from about $0 spend and revenue on Google over
the last 18 months.
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Contact us today for a free ad account
audit and projections on what Addictive
Results can do for you and your brand.
Click below to book a call today!

https://addictiveresults.com/book-a-call/ R

info@addictiveresults.com

5256 S. Mission Road
Suite 703 #5014
Bonsall, CA 92003



